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T
he study of the German minority in Romania between the years 1940 and 1944, 
when they were organized in a political organization called the German Eth­
nic Group in Romania (Deutsche Volksgruppe in Rumänien) has seen signifi­
cant leaps and bounds in the last few decades. Researchers such as Johann Böhm,1 Paul 

Milata,2 Michael Kroner,3 and others from Germany, as well as Dumitru Șandru,4 Ottmar 
Trașcă,3 Florian Banu,6 Cristian Scarlat, etc. in Romania, have made contributions that 
changed the way the academic world approached the period 1940-1944. Their work 
not only included the propaganda of those years,8 but dove deep into its complexity, 
thus allowing for new approaches and ways of thinking. The Nazi leaders of the Ger­
man Ethnic Group (geg) understood the importance of propaganda, which is why they 
established the Office for Propaganda and Press {Hauptamt Presse und Propaganda), a 
name from which one deduces that propaganda was not envisaged without the press, the 
two terms having equal status.

Based on the few preserved archives, publications, memoirs and interviews with cer­
tain central figures (including journalists such as Hans Wolfram Hockl, Hans Hartl, and 
Alfred Hönig),9 we shall present the press of the geg, and specifically the first Nazi news­
paper in Romania—Schaffendes Volk (The Working People), a newspaper catering to the 
working class—as a case study. The present essay will cover technical details such as the 
context and the timing of the publication’s establishment, its objectives, its editors and 
contributors, the target audience and its circulation. We will also analyze the journal’s 
thematic structure, its treatment of propaganda and facts, and the way it reported on the 
wartime social and economic realities, as well as on the war itself.

Propaganda was one of the first concerns of the Nazis among the Romanian Ger­
mans. Much like their compatriots in the motherland, they also aspired to turn the 
Transylvanian Saxons, the Banat Swabians and other members of the German minority 
in Romania into Nazis, and to make them true believers in Hitler’s worldview. This idea 
was not new, of course, as other enthusiasts of totalitarianism had had it before, their 
minds still twisted even after the end of the Nazi rule over the German minority in Ro­
mania. They all used propaganda, and the Nazi Germans used it as a sort of passepartout. 
They thought that through slogans, speeches, articles, calls for action, exposes, etc., they 
could convince people to perform often questionable economic tasks—especially after 
the country had joined the war effort—like supporting the Wehrmacht and donating to 
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the troops, supporting the families of those who had left for the front, volunteer for the 
ss, adopt Nazi slogans, and so forth. In this context, it was natural for the Nazi fiihrers 
to pav the most attention to these means of attracting the population so they could win 
over hearts and minds, manipulate them into submission and thus consolidate their 
power and, ultimately, reach their expansionist goals. Consequently, they aimed to re­
cruit as many agents of propaganda as they could, and the journalists were the frontrun­
ners for the job.

In fact, this is exactly what the structure of the propaganda apparatus reveals. Seeing 
how important a role propaganda plays in any authoritarian regime, the geg’s Nazi lead­
ership decided to include in its structure a central Office for Propaganda and Press, led 
by young Walter May,10 a close friend of the leader of the geg, Andreas Schmidt, as well 
as the other prominent figures in the organization. In a report made to Berlin in 1943, 
Schmidt wrote that the Office for Propaganda and Press was established to lead the 
entire press, propaganda, cultural centers, ideological guidance and education, as well 
as supervise and manage local writers.11 On all levels of the geg organization, from top 
to bottom, there was a person in charge of propaganda and the press. The importance 
of the press in the Nazi takeover of the German leadership in Romania is demonstrated 
particularly well by an assembly in Timișoara held on 13 October 1940, a month af­
ter they seized power, when forty-seven editors and writers from German publications 
in Romania came together. Walter May gave his first directives and Andreas Schmidt 
announced the publications’ new alignment (Gleichsc haitim^ and centralization.12 The 
first step of this process was also announced in that assembly: the establishment of the 
Landesverband der Deutschen Presse (The Union of the German Press in Romania). 
Journalists who refused to join the new association essentially lost their jobs.13 Still, it 
t(X)k a few more months for the Nazis to completely take over the press, as they faced 
legal issues over the property rights of some joint stock companies and individual inves­
tors in some newspapers and magazines.14

The Office used various means of propaganda, including the latest tools, technolo­
gies and media, with a special emphasis on visual propaganda. Considering that literacy 
was high among the German minority; especially the Transylvanian Saxons, the press 
remained the main means of propaganda. Anyone who did not subscribe to Nazi ideol­
ogy was removed from the newsrooms. Meanwhile in Bucharest, the geg’s Nazi Partv’s 
Press Office was established, tasked with providing news for the entire German press 
in Romania. The central office would supply the journalists with pre-approved stories, 
including instructions on how to comment on them, how long the articles should be and 
where to place them in the newspaper.

On 7 February 1941, all the journalists were called to Sibiu to receive training, where 
they were informed that they must fully submit to the Nazi leadership of the geg. The 
journalists were also introduced to the new directives of the Office for Propaganda and 
Press regarding the new anti-Bolshevik campaign, which targeted different categories of 
the population: peasants (showing the horrendous results of collectivization), workers 
(describing the harsh working conditions, the hunger and lack of housing in the ussr), 
and priests, clergy and other religious people (presenting the communists’ push for athe­
ism, the destruction of churches, etc.).15
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Another radical change was also introduced in the number of publications. The 
Sibiu-based daily paper Siebenbürgisch-Deutsches Tageblatt (Transylvanian German Dai­
ly) and the Timișoara-based Banater Deutsches Tageblatt (Banat German Daily) had to 
merge, and on 16 March 1941 they formed the Südostdeutsche Tageszeitung (Southeast 
German Daily), with two separate editions for Transylvania and Banat. The editor in 
chief of the Transylvanian edition was Alfred Hönig, a long-time journalist at the Sieben­
bürgisch-Deutsches Tageblatt, where he served as head of the financial section, director, 
and managing editor (from 1934).16 Josef Gaßner, former editor in chief of the Banater 
Deutsche Zeitung newspaper in the years 1927-1940, was appointed chief editor of the 
Banat edition.17 Johann Böhm estimated that the new newspaper was, at the time, the 
most important German news outlet in the East, “a kind of Völkischer Beobachter of the 
Southeast.”18 In 1942, the new daily had a circulation of 15,000 copies (both editions)19 
and served as the official mouthpiece of the geg’s Nazi leadership. This was the model 
for merging the other Transylvanian Saxon and Banat Swabian farmers’ publications, 
unified under the Südostdeutsche Landpost (Southeast Rural Post), with a circulation of 
30,000 copies. The Saxon and Swabian educational papers were also merged and re­
placed in 1941 by Der deutsche Lehrer (The German Teacher). Similarly, a new monthly 
magazine was launched, named Volk im Osten (People of the East), published in Bu­
charest with Andreas Schmidt as its editor. He also served as the editor of the Deutsche 
Forschung im Südosten (German Research in the Southeast), the quarterly publication of 
the German Institute of Research in Sibiu (directed by Otto Folberth, reviewed bv Gus­
tav Gündisch), first published in 1942. Der Parteigenosse (Partv Comrade) was published 
for the 30,000 party members and geg officials, with a circulation of 4,000 copies, and 
Der Dj-Führer (German Youth Leader) for the youth. Still, in the years 1941-1944 more 
publications continued to appear, which by today’s standards would be described as spe­
cialist or niche: Kirchliche Blatter (Church weekly journal), Der Arzt im Osten (The Doc­
tor in the East), Mitteilungen aus dem Baron Brukenthalischen Museum (Communications 
from the Baron Brukenthal Museum) all in Sibiu,20 and Mitteilungen des Burzenländer 
Sächsischen Museums (Communications of the Saxon Museum of the Bârsa Region) in 
Brașov. We provide these specifics to demonstrate that not all local German press at the 
time was Nazi-dominated or solely Nazi propaganda. Of course, even these publications 
had to show their allegiance to the all-powerful leadership of the geg. Although Andreas 
Schmidt was extremely proud of the press he had at his disposal, reporting to Berlin in 
1942 that “the new press created by the geg is shaping up to be a useful political tool 
[italics mine, V C.],”21 the “new order” in the geg press also provoked dissatisfaction 
expressed in a complaint sent to Berlin by veteran journalist Emil Neugeborn, an early- 
days Nazi enthusiast who was generally discontented with the team of inexperienced geg 
fiihrers assigned by Berlin.22

From the very start, Walter May remarked that the press and propaganda in general 
did not have to confine itself to the written word, but should also make use of visuals, as 
he was aware of the powerful impact they had on the public. And indeed, although at the 
time printing images in the paper implied higher costs, during the war, geg newspapers 
included numerous photographs and maps of military operations. xMany special reporters 
(declared volunteers) like Hans Hartl, Otto Folberth, Dankwart Rcissenberger, Rudolf
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Ferch and many more were sent to report from the frontlines. We’d like to point out that 
thousands of copies of these newspapers were also sent to the soldiers at the front.

The main themes of geg propaganda were the staples of Nazi Germany: the unity 
of Germans everywhere as well as of those in Romania, who were not allowed to be 
called Transylvanian Saxons or Banat Swabians anymore because the Nazis claimed all 
Germans in the world formed a closely united people; fighting bolshevism; antisemi­
tism; disseminating Nazi ideology and fighting internationalism; justifying the German 
aggression and mocking the enemies of the Reich; supporting the front by any means; 
full commitment to supporting the war efforts in and after Stalingrad; volunteering for 
the ss; paying homage to Hitler and other leaders (on their birthday or on other occa­
sions, publishing their speeches); justifying strategic retreats; etc. The dissemination of 
the Nazi Weltanschauung was also a main concern for the geg’s Nazi propaganda, as was 
supporting Aryanization, and the presentation of Nazi elite and members of the Action 
Squad (Einsatzstaffel) as the new nobility.

A
 true prototype of this geg press that hasn’t been previously studied is the pe­
riodical Schaffendes Volk, first published in Brașov on 25 December 1940 as a 
sixteen-page weekly, when the other German publications in Romania were not 
yet “aligned,” still out of the total control of the geg leadership. The paper had to cut 

down to eight pages starting from 1 January 1942 due to paper shortages.23 The peri­
odical had the subtitle “weekly paper of the German workers in Romania”. It was the 
geg’s first publication printed as an organ of the Deutsche Arbeiterschaft in Rumänien 
(dar) (German Labor in Romania) organization, headed by Fritz Cloos, an old comrade 
of the Deutsche Volkpartei in Rumänien (Party of the German People in Romania)24 
as well as by other people assigned by Schmidt, such as the weekly’s managing editor, 
Rudolf Ferch.25 At first he was against the National Renewal Movement of the Germans 
in Romania, but after peace was established between conservatives and the supporters of 
Nazism, he joined the latter and became one of A. Schmidt’s closest allies.26 As he suc­
cessfully completed the mission assigned to him by the local Nazis, on 19 March 1942, 
Schmidt awarded him the title of honorary head of office.27 Joseph Fuchs was appointed 
editor of the Schaffendes Volk2* The last to join the paper’s editorial team in 1942 was 
Dr. Hans Marzell, who was to deal with the Deutsche Arbeiterschaft in Rumänien, the 
newspaper’s economic and social sections. In February 1941, Fuchs defined the paper as 
a weekly for the working class, “in content and in form,” aiming to strengthen the unitv 
of Germans by paying special attention to the workers, who “did not reallv feel like a 
part of the community.”29 The next month he added that the newspaper was a digest of 
news and guidance written in clear language that the workers could understand, with the 
goal of instilling Hitler’s worldview in their minds.30 The weekly also attracted contribu­
tors from the German intellectual elite of the day, who realized the potential reach their 
pieces could have on the newspaper’s platform. Among the writing staff were leading 
cultural figures like the writers Otto Alscher and Adolf Meschendörfer, professors and 
artists such as painter Hermann Morres, musician Emil Honigberger, architect Günther 
Franck, and even the former member of parliament and journalist Emil Neugeboren, 
and many more. These guest articles were accompanied by pieces written by geg offi­
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cials, and by heads of offices and local organizations. Even some Romanian writers like 
the Mediaș-based publicist George Togan and war correspondent A. Ghermann took 
part. Initially the paper was printed in gothic script, which was reserved to the German 
language, but gradually it was given up. The weekly was published on Sundays, on the 
workers’ day off, when they had more time to read.

A big portion of the paper was dedicated to propaganda, editorials, geg official an­
nouncements and communications or speeches by Hitler, Goebbels and other important 
figures in the Nazi hierarchy. This type of materials is specific to political periodicals, 
especially in totalitarian regimes, but they usually cannot be classified as worker-orient­
ed, concerning working conditions, salaries, and standards of living. The most valuable 
pieces in the paper were war correspondence, reports of the devastating effects of the 
war, but these were mostly meant to highlight the bravery of the German troops, the 
victories, the misery of the liberated people of Ukraine, etc. A. Schmidt himself was 
famously sent to the front and even decorated for his action, but that was mostly in 
response to the German population’s criticism that the Brașov fuhrers felt comfortable 
sending others to fight in their stead on the frontlines while keeping safely away from 
the battlefield. Even the editor in chief of Schaffendes Volk was sent to the front and even 
injured (his picture appeared in the newspaper); he sent several of his reports to the 
newsroom. Similarly, editor Fuchs was at the front, as attested from his signature on all 
his editorial pieces (“currently on the front lines”).31 This was done, of course, to lend 
authenticity to the texts and to show the geg’s personal involvement in the war effort, 
just as it had asked of its audience. The paper also appealed to readers to send in their 
letters and articles, but such correspondence is very rare.

The newspaper, the first to be fully owned by the geg, served as the main commu­
nication outlet for the organization until March 1941, when the Südostdeutsche Tageszei­
tung was established. Schaffendes Volk was financed by the geg and distributed for free to 
all members of the dar. As the organization kept growing, so did the circulation of the 
publication. And so, in February 1941 there were 15,000 registered members, in May of 
the same year the circulation was 27,000, and it grew to 47,000 by 1942.32 As a result, 
the paper grew to include two supplementary pages written especially for the geg mem­
bers: Die Deutsche Mannschaft (The German Team),33 Einsatzstaffel (The Action Squad), 
Frauenwerk (Women’s Action); for a time there was also a monthly supplement for 
soldiers, after 1 February 1942, and the Wirtschaftsbeilage (Business Supplement) was 
also added, Wirtschaftsdienst: Mitteilungen des Wirtschaftsamtes (The Economic Service: 
Announcements from Economic Office). The latter substituted two previous weekly 
publications of the Wirtschaftsamt (Economy Office) containing useful information for 
traders, craftsmen, small business owners, and a little less for workers.

Created after the German model, the dar fought the notion of a class struggle34 and 
aimed to include almost anyone who performed a job—be it physical or intellectual, be 
they employer or worker—over whom the Nazi geg Party wanted full control. The name 
of the newspaper reflected that: not Arbeitendes Volk (laboring people), but Schaffendes 
Volk (working people). According to the dar, all people working in a specific field had 
the same goals. There was also a big emphasis on the unity of all Germans in the country, 
regardless of class, gender, or religion.
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In the same line, a recurring theme in almost every issue was the unity of Germans 
from all over the world, with the Germans in Romania comprising merely a small part 
thereof. This was especially evident in the first edition’s editorial by Rudolf Ferch, who 
associated the Christmas celebration with this statement:

a single candle bums in all homes: the candle of the unity of Germans all over the world. We 
have received the most beautiful Christmas gift we could have ever asked for . . . Although 
the enemies of the German people want to keep fighting, there is a belief that the only salva­
tion is the fuhrer. The legionary revolution has shaken the long hand of the Western plutoc­
racies away from positions of leadership and put the Iron General Antonescu, a friend of the 
fuhrer, at the head of this state. Codreanu ’s prophetic prediction that the Romanian people 
would join the Axis within forty-eight hours of the Legionary Movement's coming to power 
has come true. This is the road towards the light. The day the fuhrer's victorious troops set 
foot on our lands, their hearts beating so hard that even the most adamant pessimist had to 
admit that this was truly Solstice Day, a changing of the times.

The article contains no small measure of cynicism and lies, but it is very well written in 
terms of Nazi propaganda. The author then moves on to other Nazi staples: the need to 
work hard, the importance of contributing to the ever-approaching victory, how luckv 
the German people are that they had Hitler to guide them. We can only imagine the 
readers’ reactions, sitting down to a miserable Christmas dinner in their frozen house, 
which we found out about in other articles, because another frequent theme is the work­
ers’ harsh conditions, which the bar claimed to want to fix. The very same first edition 
also contained a detailed report of the dar’s founding assembly in Reșița on 15 Decem­
ber 1940. The head of the organization, Fritz Cloos, considered that first edition to be 
the first step towards a “new social work organized by the geg,” and named Schaffendes 
Volk as the official mouthpiece of the dar as well as “an instrument of war, guidance and 
clarity.”36 He also emphasized that the newspaper was the only publication dedicated to 
the German workforce in Romania, because the fragmentation that had existed in this 
field up until that moment also had to be eliminated (referring to the social-democratic 
leaflets in the German language). He affirmed that it took “hard work, discipline and 
sacrifice,” because some people tend to forget about that in moments of happiness. “We, 
the German workers,” he continued, “blindly believe in the ideas and the wav of Adolf 
Hitler. Let us work and fight, in our turn, for the New Order in Europe!”3’ It was an 
uninspired choice of words on his part, as the people he addressed undoubtedly had 
other things to worry about in the dead of winter.

Schaffendes Volk had always dedicated entire pages and segments to the dar, the 
“working front.” Work was praised, the workers hailed as the builders of the “new 
world,” as Nazism strived to be the first to ensure that the workers took their rightful 
place in the nation.38 The geg leaders set out to make workers “the fuhrer’s most faithful 
followers.”39 Alongside slogans such as Blut und Boden (Blood and soil) and Segen der 
Scholle (Blessing of the clod), the motto Adel der Arbeit (Noblesse of working) also made 
the rounds.4” The paper published many more articles about areas with large concentra­
tions of German industrial workers: the mountains of Banat (Bergland) and the Jiu Val­
ley. Another topic explored in the newspaper is the workers’ difficult living conditions, 
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but they were only brought up to highlight the dar’s interventions in raising wages and 
improving quality of life. Initially, these interventions only came to pass in factories that 
catered to the front lines. Then the geg asked German employers in Romania to enforce 
a system of minimum wage for their employees, the majority of which were German.41 
Other articles and pieces covered vocational schools where future craftsmen and workers 
learned their skills, encouraging many young people to follow in that professional direc­
tion.42 There was no lack of information on the Romanian legislation regarding salary7 
regulations and other aspects pertaining to the workforce.43

During the war, more and more women went to work because the men were con­
scripted to the military. The dar even had a special section to organize the female work­
force, and the paper dedicated entire pages and a monthly supplement to working wom­
en. Articles featured workplaces where women could be employed, like factories, hospi­
tals (both civilian and on the frontlines),44 and involved in supporting the war effort by 
gathering and sending warm clothes, hoses, gloves and holiday gifts for the soldiers.45 
The role of the German woman in Romania as a mother, to have as many children as 
possible like Adolf Hitler wanted,46 was not forgotten either.

Another frequent subject was recruitment, calls to action, and employment (Einsatz) 
in the homeland front equated to fighting on the battlefront. Workers were often 
prompted to contribute to victory by increasing their efforts at work, but also through 
donations to help get through the winter; aiding field hospitals; making up for the labor 
shortage and working through rest days; helping farmers, who dwindled in numbers, 
with agricultural work—especially during the harvest, which was necessary to provide 
for the front. Since volunteering did not yield the expected results, A. Schmidt ordered 
compulsory7 “community service,” which involved a mere four weeks of field work for 
geg members, but also mandatory7 participation for fourteen to sixteen year-olds, while 
girls were to provide childcare to farmers working in the fields in the summer.47 The 
paper supported the campaign,48 which neither youths nor adults agreed to. The news­
paper also took care to politically educate the members of the dar through several pub­
lished materials—reports, editorials, comments, news segments—about the course of 
the war, especially towards the end of 1943, voicing the usual accusations against the 
UN for provoking the war, their imminent defeat, and praising the struggle of the Ger­
man forces and their allies, announcing their inevitable victory7. Antisemitism was also 
an integral part of wartime propaganda.49 The newspaper’s special war correspondents 
R. Ferch and J. Fuchs, but also others from the geg, like Otto Folberth, Walter May, 
Fr. Cloos, and Walter Orendi, had contributed reports from the front that featured the 
heroism of the Romanian-German armed forces front and center. The main goal of this 
propaganda campaign was to secure the workers’ devotion to the home front (Heimat- 
front), so they would continue to support the war effort.

Another ever present theme was the praise of the leaders—from Hitler, Göring, 
Goebbels, Robert Ley and others, all the way to local geg leaders—Schmidt, Cloos, A. 
Rührig, etc. They were featured in numerous profile articles, and their speeches often 
made the front page.50

However, the newspaper was not as focused on the workers and the other members 
of the dar (craftsmen, merchants, civil servants) as it claimed, because having dozens 
of dar activist assemblies listing the organization’s so-called achievements cannot be 
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considered a serious approach to the problems that plagued the German workforce. 
Schaffendes Volk published several articles about public health, and even promoted a geg 
campaign that encouraged the population to have a medical checkup, including an x-ray. 
Alas, this was a ploy to screen and recruit as many future “volunteers” for the ss as pos­
sible. Thus, the newspaper did its part in this campaign by not only helping to recruit 
63,000 young Germans to the ranks of the ss, but also by praising their departure from 
Romania.51

Low on the paper’s list of priorities was the subject of culture. Of course, Schaffendes 
Volk reported on culture, since Nazi ideology viewed culture as an effective instrument 
of propaganda, and the geg leadership tried to conform to this ideal as well. Sometimes 
the newspaper even dedicated an entire page to culture and entertainment.52 When the 
gel; founded its House of Culture on 8 November 1941, it was annexed to the Of­
fice for Propaganda and Press.53 The geg also instituted the Kraft durch Freude (Power 
through joy) initiative, which included a special section for “beauty in the workplace,” 
with the goal of educating the working masses on aesthetics and keeping a tidy and 
clean workstation. The newspaper reported on training sessions with local officials, and 
cultural events for workers like parties, theatrical performances, movies and concerts.54 
The cultural section of the paper featured the occasional poem about the war (which had 
no artistic value), but also short stories and fragments from longer literary works written 
by authors loyal to the regime, such as Otto Alscher, Karl von Möller, and lesser known 
writers.55 The newspaper published aspects of the history of some sciences, historical ar­
ticles, musical and theatrical chronicles, and coverage of some art exhibitions, such as the 
art of the Romanian Germans from Brașov, from December 1941, which then went on 
to tour the Third Reich.56 Sometimes there would be informative articles about linguis­
tics, for example about the origins of German names. Readers were encouraged to name 
their children Germanic names, as nationalism-socialism demanded.5 Other times the 
newspaper featured prehistoric or racial studies or studies58 about the presence of certain 
Germanic groups in Transylvania or the German colonization of Banat. It also presented 
the contents of the new issues of the Deutsche Forschung im Südosten, the publication of 
the geg Institute of Research in Sibiu.59 And of course, in an age dominated bv the spirit 
of war, no publication would be complete without the famous words of heroic historical 
figures such as Stephan Ludwig Roth or Prince Eugene of Savoy.60 To cultivate Ger­
man national pride, the paper published a series of profile pieces about German aircraft 
manufacturers such as Junkers, Messerschmitt, Dornier, Focke Fieseler, and others.61

Articles about the political climate in Romania at the time were very scarce, even 
though there was an alliance between Romania and the Third Reich, and even though 
the armies of the two nations fought side by side on the eastern front. The rare references 
to Romania that did make it into the newspaper were usually there to sing the praises 
of General Ion Antonescu, the joint war efforts, some legal issues, and the mutual visits 
of Romanian and German ministers.62 Though published in Romania, Schaffendes Volk 
could have passed for a Reich newspaper.

Although costly, the paper printed lots of photographs, knowing full well that the 
impact visuals have in enthralling the hearts and minds of the masses is much greater 
than that of mere words. But as far as pictures of work life go, they were much rarer 
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than photographs from the frontlines or geg assemblies, or portraits of the leaders. 
There were even caricatures, some drawn by the managing editor, Rudolf Ferch, who 
came up with antisemitic, anti-English characters and scenes, but also social issues (like 
business owners exploiting their workers, bad working conditions, etc.). Wary of the 
people’s frustration with the war effort and the strain of work, the editors recognized 
the audience’s need to wind down, relax and laugh, so they included articles about the 
“comradery evenings” held by some companies, and they published the occasional joke 
or anecdote.63 At the same time, however, the paper also published the geg’s ban on 
dancing from 21 July 1941 for the entire duration of the war with the Soviet Union, in 
honor of their fallen German compatriots.64

Conclusions

T
he geg’s Nazi Party’s propaganda in 1940-1944 was similar to that of the Reich 
in terms of structure, means and themes, but it is hard to judge its efficiency. It 
was not without its consequences, but alongside its persuasive means, it should 
be noted that it was not devoid of external political context—namely, the weaknesses 

of the Romanian state, which allowed the geg’s Nazi party to operate, as well as the 
repressive measures taken by the organization’s Nazi leadership. Similar to the propa­
ganda of the Third Reich, the geg’s propaganda machine had to keep in mind that it 
was operating in another country with which Germany needed to keep a good working 
relationship, and that Romania had an army in active combat alongside the Wehrmacht. 
More than once, Berlin had to restrain Andreas Schmidt, whose initiatives might have 
disturbed the peace with Romania, for example, his propaganda campaign against the 
Christian faith and Jesus Christ.

The press sat front and center in the geg’s propaganda effort. iMuch like in Germany, 
the newspaper’s principles were dictated by the geg’s Nazi leadership. But the first peri­
odical that stood entirely at their disposal was a new publication meant for workers un­
der the dar, the first edition of which appeared on Christmas Day 1940. Taking over the 
rest of the main German news outlets in Romania took a few more months after that. 
During that time, Schaffendes Volk fulfilled its mission of being the official mouthpiece 
of the geg’s Nazi leadership, hosting within its pages official communications from the 
geg’s organizations: Deutsche Mannschaft, Einsatzstaffel, Frauenwerk. Meanwhile, the pa­
per sought to politically educate and guide its readers—workers, merchants, craftsmen, 
and other employees. Its editors and main contributors all followed the Reich’s press 
model in terms of themes, news and commentary. Schaffendes Volk and the other newspa­
pers were all well executed in terms of graphics and technical aspects. At Schaffendes Volk, 
for example, the managing editor Rudolf Ferch’s training and vision as an artist had a 
visible impact. But overall, the entire geg propaganda machine had all the characteristics 
of the totalitarian press, and its resemblance to the communist press, with its themes and 
methods of propaganda, is striking.
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Abstract
The Press of the German Ethnic Group in Romania 

Case Study: Schaffendes Volk

The leaders of the German Ethnic Group in Romania, installed in power in September 1940, used 
the press as a main tool for propaganda. They founded, in December 194Ó, the weekly publication 
of the German Workers’ Organization in Romania, called Schaffendes Volk (The Working People). 
This was the mouthpiece of the leadership of the German Ethnic Group until the subordination 
of the entire press, in March 1941, and it had to convince workers to align themselves with the 
politics of Nazism. The paper analyzes the themes covered in the newspaper and its place in the 
Nazi propaganda among the Germans in Romania in the years 1940-1944.

Keywords
Nazism, propaganda, weekly newspaper, workers


